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Lloyd AtKi

| would like to wish all our customers a Happy New Year and to thank you
for your ongoing business. We love working with you and look forward to
the year ahead.

They say time flies when you are having fun, and as much as | love Bio-D,
it is hard work to maintain and progress sustainably in today’s world. With
the constant challenges around Climate issues, it makes us all responsible
to act now.

We have been seeing green since 1989. That's 34 years of focusing on the environment and manufacturing
products that don’t cost the earth. The only way to do this responsibly is to focus on the sustainability aspect
and impact of our operations.

Which brings me to another significant milestone. We have been producing Sustainability Reports for 5 years
now, that's half a decade of transparent reporting which has driven changes with significant results. Looking
back, | could never have predicted just how much progress we were going to make:

# 5 years ago our gas carbon footprint was over 26 tonnes for the year.
Now it is zero!

In 5 years we have transferred from fossil fuelled electricity to solar power.
In 5 years our electricity CO2e has reduced to almost a third.

In 5 years our waste management CO2e has reduced to less than half.

In 5 years our business travel CO2 has reduced to a quarter.

* 3+ 3 3 3

We are now feeding back excess energy from the solar panels back to the
grid for others to use.

# And | finally have an office dog, Bailey, who visits from time to time when
important decisions need to be made. A \ \ L1

None of this could happen without our dedicated team that go above and
beyond on our ever-evolving green journey.

Read on to enjoy the ride with us.

L I Oyd Aﬂ‘igipg Director
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| CLEANING WITHOUT COMPROMISE
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Back in the 1980s our founder, Michael Barwell, had a job cleaning and
maintaining commercial ships. It was tough work using industrial cleaning
products for which heavy-duty safety equipment, including a respirator,
had to be worn.

Michael was shocked to discover that many of the ingredients in the
products he used at work could also be found in everyday household
cleaners. It prompted him to look for naturally-derived alternatives that
would clean safely and effectively without harming people or the
environment, and in 1989, Bio-D was born.

Michael has since retired from the business with Lloyd Atkin taking over after
working for the business since 1996. Lloyd has been a big part of the Bio-D
story and we remain committed to making cleaning products that don’t cost
the earth.

We use plant-based ingredients and, because we don't believe you should
have to choose between the planet and your pocket, we work hard to make
sure our range is accessible regardless of budget.




We are proud to celebrate our fifth year of
public reporting. The report outlines the
economic, social and environmental impacts of
our organisation, together with our B Corp
journey. It is an opportunity for us to review
our 2023 goals, look at our achievements and
areas where we could have done better, and to
set our targets for 2024.

Our aim is always to be ethical and transparent
throughout our practices.

We truly believe that all businesses should be a force for good and have a positive
impact on their customers, staff, communities and the planet. This report gives us the
opportunity to report on our commitment and progress.

We want to record our achievements as well as challenge ourselves to improve and do
better. Our stakeholders can see that The Bio-D Company is against greenwashing and
unproven claims.

This will be published annually giving you lots of interesting useful information in one
place.

Having a positive impact on the world is a journey and we hope that this document
demonstrates our full commitment to People & Planet.



Certified

This company meets the

highest standards of social

and environmental impact
®

Corporation

"

B Corp allows you to spot
the brands that have an
incredible ethos and are
continually striving to do
things better - for its
team, the planet and the
people within it.

"

The Irdeperdant

We're so proud to introduce the B Corp
logo onto our products.
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" B Corp continues to be a key part of our business strategy, driving change for a better way
of doing business. Connecting in with other likeminded B Corp companies has created a
network for business that we have never previously experienced.

Tom Ebbutt, Director of Impact from the B Lab UK Team, reported in September 2023 that
there are now 1,500 certified companies in the UK. That is an incredible 50% increase in less ' '

than a year.
”oyo( ﬁfklh Managing Director

Customers
3.6

Community Governance

To become B Corp certified, a business has to achieve a minimum verified 16.8 103
score of 80 on the B Impact Assessment (BIA). Our verified score at
certification was

N’\
Environment
o 20.9

Workers
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Our Vision

Lead the green cleaning movement, change attitudes, be the product of
choice worldwide and avoid causing harm at all costs.

Our Mission

To manufacture effective, natural, and ethical cleaning products that
don’t cost the earth

- We build strategic partnerships with suppliers and customers
- We innovate in all aspects of product development

- We minimise Environmental Impact

- We act with integrity and honesty in all we do

- We actively seek positive change

_ Our Values
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=) UNIVERSITY

o York

We always appreciate working with local
talent and were pleased to collaborate
with students at York University. The team
conducted a Llife Cycle Analysis on our
washing up liquid bottle verses a plastic
pouch and presented us with an
impressive 33-page report at the end of
work. Check out the 2023 report for more
detail.

This is what they had to say:

“As a team, we were delighted when we found out we had
been assigned the Bio-D project and the opportunity to

make a real impact.

It was great to get stuck into the project and work with Bio-

Isabella Hick

D, where it quickly became apparent that Bio-D truly values
sustainability through incorporating it into all of their

business operations.”

CTOTd In 2023 we visited Hull University to have a tour of

(OINADEIUR'AN their Al department,

OF HULL insightful set-up.

a hugely impressive and

Bio-D has submitted a proposal to the data science and Al projects for their
MSc students in the hope that we can do a joint project in 2024. This data
would enable us to champion potential innovation and decision making.

—s

Worklng W|thLoca

Ben McCourt




Carbon Footprint

“The good thing about
renewable energy is that it
will never run out”

David Attenborough

- 2023 Environment PledgeWhat we did

Corporation

We did! A massive 13% reduction in CO2e per
single product compared to 2022

A Continue to reduce emissions where
possible.

We worked with a Team at York University

A To conduct a Life Cycle Assessment
to conduct an assessment. Job Done.

of our products.

encourage staff and visitors to site points.
to use electric cars.

A site audit was conducted by NPS Humber who
made some great recommendations for
investments that would save energy and therefore
costs. Page 12 gives details on our new lighting.

A To have an external review of the site
to see what other energy savings can
be made and implemented.

A Provide an electric charging point to $ We have installed not one but two EV charging

2024 Environment Pledge

A Continue to reduce emissions where possible.

A Invest in carbon emission reduction projects to compensate for specific C02
emissions.

A To conduct a Life Cycle Assessment of our powder packaging.

A To implement sensors on Canteen and Locker Room lights. Every little helps.
Gain recognition in a reputable award. It is independent proof for our customers
that we are doing it right.
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We have made huge progress with our

Firstly, we installed two EV charging points for staff and visitors.

The electric cars charged at Bio-D are fuelled by

We are also

y / ' |
de 7/ /ed
with the new LED lighting in
the warehouse

The LED lighting was just WATT we needed and replaced fluorescent
tubes that were guzzling our solar energy.

But it gets even better with another bright idea we had. The LED lights
are fitted with motion sensors so if no staff are operating in an area then
the lights stay asleep saving energy and CO2e!

It was a big investment to make, but we are already seeing a significant
reduction in our energy usage.

0

WARNING
Dad joke alert

Why did the LED light break

up with the fluorescent light2

It couldn’t handle the

flickering relationship!



Carbon Footprint: Fhel’qy

Scope 1 - Gas was banished from site in 2021
Scope 2 - Solar Energy used on site

(When the sun is hiding for the day we sometimes draw from alternative wind
and hydro assets. This provides non fossil fuel 100% renewable electricity that
is verified by EcoAct.)

Energy Production on Site Total energy used on site

o)
25%
Nearly a 25%
reduction of
electricty usage

Total energy used on site Total Solar Energy created
2022 2023

Electricity CO2e

] Looking back 5 years, you
can see we have reduced
3 our C02e to almost a third!
2019 2020 2021 2022 2023

' o

From fossil fuels to solar

Carbon Footprint: P" odlucls ;]3%

REDUCTION

CO2e per single product produced

With the savings across the board we have again significantly reduced

—A our CO2e per single product produced!
"A\ib’ A

Reduction Wait for it...

of 25%
Reduction
of 13% Over 13% reduction per single product compared to 2022.

That's right. 13% reduction.
2021 2022 2023

Mic drop moment.

Py
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Carbon Footprint:

“1t's only one straw” said 8 billion people.

Unknow

At Bio-D we manage our waste, giving it a second life
instead of going to landfill.

Size always matters, especially when it comes to managing waste.
We continually look at our processes to see how we can reduce,
minimise and eliminate waste.

In 2023 we reduced our waste CO2e by over 30% compared with
2022.

Looking back, the changes made over the past five years has
meant we have more than halved our carbon footprint on
waste management. That's a significant achievement and
again proof that every single change matters and contributes.

We recycle Paper,

Cardboard, Plastic Pallet
Wrap, Metal Drums, Plastic
Drums, etc.

We send disused packaging
to charities for craft projects.
All other waste goes to be
made into RDF-REFUSE
DERIVED FUEL

2019 2020 2021 2022 2023




|s this the solotion?
Quite simply, no.

Our main focus is working on our :aroon footprint. That is our

priority and always will be.

We see carbon offsets as wz (an dc {ossipport our
sustainable journey.
There is much criticism around carbon offsets and we are well aware that

there are issues. But we won’t be part of those that prefer to justify their
inactivity with excuses.

We won't sit back and do nothing, that’s not who we are. We want to
contribute to wider society and investing in carbon offsets we can do this.

"Nobody made a greater mistake than
they who did nothing because they
could only do a little."




Investing in Carbon Offsets

We have invested to offset our carbon footprint for:

D Water @ Waste

Virgin Packaging Business Travel
e

0
(60—  Staff Commute

We have invested in an energy improved Cookstoves Programme
providing clean cooking solutions to homes in rural Uganda.

Uganda is considered by the UN to be a Least Developed Country
(LDC) with 94.8% households (i.e. 97.9% population) which use wood
or charcoal for cooking.

Cooking over open fires or inefficient stoves emits one-quarter of global black carbon emissions.
This is second largest contributor to climate change after carbon dioxide.

The consumption of non-renewable biomass for fuel, in the form of both wood and charcoal
derived from wood, consumes a high proportion of beneficiaries’ income and time.

In addition, fuel harvest leads to deforestation, erosion and threatens habitat in Uganda.

According to a study by the World Health Organization, Ugandan women and children spend up
to four hours per day collecting firewood. This leaves litile time for income-generating activities.
Young girls are often kept home from school to collect wood for the family, and families can
spend a large portion of their family income in treating illnesses caused by open fire cooking.

1| The UP Energy Improved Cookstoves Program targets areas
with traditional biomass stove users to facilitate the transition
away from inefficient traditional stoves.

“The world is changed by your example, not by
your opinion.” — Paulo Coell



Packaglng Upd

After rigorous
testing of our 5L
containers we
have been able to
reduce the weight
by over 10%.
Over a year that
should save us

over 2 tonnes of
PCR plastic.

We introduced 30% Post
Consumer Waste content in to our
20L Refill Containers. Over a year

that should save over 5 tonnes of
plastic.

There’s no point
shipping fresh air.

We have redesigned our 12.5kg washing
powder boxes saving over 25%
cardboard.

The same amount of powder but a more
compact box. Oh, and we put some great
graphics on it too!

# Our laundry bottle was
shortlisted with the UK
Packaging Awards

—e== <=

WASHING

POWDER
Concenirated ron io @

\ INCLUDES NATURALLY DERIVED INGREDIENTS
| ETHICALLY SOURCE
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Each 20L container is rinsed, washed, steamed, dried and then QC swab checks are conducted before the
packaging has Positive Release for production.

You can be assured that the containers are as good as new, except they are better as they are:
o

1) Partofourd [BrAUNBr+ * Qloéd%dkpp!rocess/ a

2) Truly preloved, upcycled... whatever you want to call it. They have been used before and will be used time

and time again.
3) Any new containers introduced into the Closed Loop will now have 30% PCR content.

3 Traeend&asts'

In 2023 our No Brainer Container process saved the equivalent

c02¢of DDO Irees; naqyea

That is a saving of 27% CO2e compared with 2022!

NO
Eratiner
(ontatiner

Q In 2023 we relaundered 27.5% of containers. That is an

increase of over 47% compared to 2022! - G
Percentage o20LsRelaundered
30% 27.50% 3
20% 18.63% ;:;25’
10% . =
0%

2022 2023

infroduced 30% PCR content into new 20L containers.
In 2023 this saved over 1.7 tonnes of virgin plastic being used.

Q We worked hard with our supplier and in August 2023 we
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Packaging

For the first time we

.. . are invec:
PCR to Virgin Ratio ourv?Sh-ng o offset
Usage of PCR 120 virgin plastic
Usage
Yolume has 100 g
increased year by
year. 80
We expect a bigger 60
jump in 2024 with 40
what we have I
20
planned.
0
2018 2019 2020 2021 2022 2023
mPCR ® Virgin

In 2023 we savéiitbvare Cazamissions by using PCR bt

*Based on americanchemistry.com values on production of PCR v virgin

With our focus on refill size products we saved over

1 . 3 m | ”:i)aner size bottles in 20231* 5L 20L 1BCs
2023 Packaging Goals What we did

A Attend a packaging show to see what new eco

Our M ing Director, Lloyd and Sal
options are available. ur Managing Hrecior, Hoyd and sales

Manager, Lucy attended the Packaging
Innovations & Empack show in February 2023.

A Continue to roll out the PCR trigger products to This has been put on the back burner as they

wholesalers & distributors. . .
were not visually pleasing.

A Reduce weightin a products packaging. Goal achieved with our 5L containers.

A Review 1kg and 2kg Washing Powder

. Watch this space!
Packaging.

2024 Packaging Goals

A Introduce recycled content in labels.
A Introduce Toilet Caps, 750ml Caps and Laundry caps with a minimum of 30% PCR.
A Reduce packaging sizes where excess packaging is used.
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Plastic

In previous reports we have looked at alternatives from plastic including glass and
pouches. We've also had experts, engineers and students all investigate what packaging
we could use. The result has so far come back the same each time — plastic is the best
option.

Plastic has become the bad guy in packaging and we are sometimes asked why we are
using it. But is it really the villain in the story?

We hear of plastic in landfill, rivers and oceans. The BIG question that no one asks is

cM$+ , 10 O

There are a few answers to this.

A Plastic ends up in landfill because the user doesn’t refill or recycle it.

A Poor government management of waste

A Many reports state that majority of plastic in the ocean is due to industrial fishing
nets and floats.

Ultimately, plastic is only single use if the user decides it is.

Shout out to our friends over at Abel & Cole for their transparent reporting on plastic last
year too — more of this please: Club Zero Refillable Milk (abelandcole.co.uk)

Abel &cCole

New kids on the blog since October 2016

It’s taken us 3 years. 7 teams of experts. 3 failed experiments.
But we’ve finally cracked refillable milk bottles. Thanks to
plastic. Surprised? So were we. We’ve said no to pointless plastic
since 1988. But we challenged ourselves to ask if it was better to
use glass milk bottles, or to go against the grain. Our
sustainability expert Hugo tells us more and delves into the
science behind our UK-first plastic bottle innovation.



https://www.abelandcole.co.uk/blog/post/club-zero-refillable-milk

Governance

Governance is the control we have over our impact as a business.

The Governance category looks at our social and environmental impacts, ethics, and
transparency.

Our mission is simple — to produce ethical cleaning products that don’t cost the Earth.

We were recognised for our Impact Business Model, which is designed to create a
positive outcome for workers, the community, environment, and customers. All of our
wonderful ingredients and packaging can be traced back to the source, meaning full
transparency for our customers.




Governan

“The sustainability revolution will, hopefully, be the third
major social and economic turning point in human history,
following the Neolithic Revolution — moving from hunter-
gathering to farming — and the Industrial Revolution.” -

King Charles
2023 Governance Pladge/Vhat we did
o Our 2022 B Corp Impact Assessment

showed 86.4.

After some further improvements in
2023 we are now showing 91. We
have achieved the 5% increase.

Improve our B Corp score by a further

5%

Amazing!




Customers

How we look after our customers is of
utmost importance to us. Ongoing
customer service and support, including
the quality of products and services, is

Top 3 reasons our customers work with us

something that we are dedicated to. Company Ethos 80%
Part of this section includes recognising ~ Product Range 60%
proc!ucts deﬂgned to address.a Bealenics

particular social problem, which we Accreditations 50%

provide with high-quality and non-toxic
ingredients that don’t cost the Earth.

Level of Customer Service received by customers:

10/10 @ ¢

Excellent

55% 9 [ " Our Excellent score has
@ 10 (Excellen] ‘ increased 21% compared
| A to 2022 (45.45%)

Level of Account Management received by customers:

10/10 0 s
Excellent
65% ) #71 OurExcellent score has
[ increased 55%
. 10 (Excellent) ‘ ‘ compared to 2022

(41.67%)




